
Workshop Facilitation Managing an Art Fair Stall Talking to Customers Networking

Reaching a New Audience Creating Products to Sell Community Engagement

We Wunt Be Druv

As part of Artwave Festival (Newhaven) and in collaboration with Worm Factory (Creative production company).

We Wunt Be Druv explored...
Planning and delivering creative workshops
Material management and preparation
Demonstration of creative processes
Facilitation and public-facing delivery
 Selling and presenting creative work

OUTCOMES AND IMPACT
We Wunt Be Druv helped young people in Newhaven to...

Have an increased confidence in creative practice
Have a first-time facilitation experience for many
participants
Strengthen their leadership and organisation skills
 Strengthen peer networking skills with like-minded
emerging creatives
Get a greater confidence selling work in a public
setting

SKILLS

13 participants

2 days

A two day art fayre by and for emerging creatives and makers in Sussex aged 18 -
25, delivered at the Marine Workshops, Newhaven.



VOICES FROM THE ROOM

DIGITAL BADGES

BADGING DATA

16 badges issued

Badges have been used in
job applications and to
showcase skills

WAYS TO USE THIS CASE STUDY
You could alter this case study to make it work for you:

Run a youth-focussed art fayre with free workshops in a different location or
over a different length of time (e.g. one day, weekly or monthly basis, etc)
Offer the workshops and art fayre as seperate events
Try and engage more young people in attending the event, not just running it
Lead the fayre or workshops as part of another large-scale event similar to
Artwave, or turn this opportunity into it’s own large-scale event

This project was funded by Coastal Catalyst, for more information go to
@FutureCreatorsUK | @TalentAccelerator_

Participants reflected positively on the calm, supportive environment, noting that it felt like a
safe first step into facilitation and public-facing creative work.
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